


SOUPLRAPHIX-

DESIGN & ADVERTISING AGENCY

Style. To have a sense of it is to be at the forefront of what is current. Style is what makes
you unique in today’s market. Being the pinnacle of your industry means staying one step
ahead of your competitors. Being one step ahead means choosing a design team that can

deliver that knock out punch.

Always embracing the most progressive ideas and innovative methods, we at SoupGraphix
utilize the latest techniques in art and design. Unparalleled results are reached by combining
the incredible power of both web and print in any new or existing marketing campaign.

So to us, style is not just a word. It is a force that compounds experience, imagination and
soul. It is that special something that will advance your business to the next level. Once we

at SoupGraphix tap into the spirit of your company’s unigue style we then become the paint-

brush to express your true creativity.
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CLIENTS

PAST AND PRESENT

ADVERTISING INTRO: VARIOUS ADS AND MAGAZINES

HIC HELMETS: ADVERTISING / HELMET GRAPHICS

UNITED STATES MARINE CORPS: ADVERTISING / EVENT PROMOTION
MAXXIS TIRES: ADVERTISING

LOGO COLLAGE: VARIOUS IDENTITY DESIGN
FLOW SNOWBOARDING: IDENTITY DESIGN / SNOWBOARD GRAPHICS
BIRDHOUSE SKATEBOARDS: IDENTITY DESIGN / ADVERTISING / SKATEBOARD GRAPHICS

APPAREL INTRO: VARIOUS APPAREL DESIGNS
GRENADE GLOVES: APPAREL GRAPHICS
ELEMENT SKATEBOARDS: APPAREL GRAPHICS
BILLABONG USA: APPAREL GRAPHICS

TYPE DESIGN: VARIOUS FONTS AND TYPE

SHIFTRACING: HELMET GRAPHICS / GEAR DESIGN / ADVERTISING
MYSTERY SKATEBOARDS: SKATEBOARD GRAPHICS
ZERO SKATEBOARDS: SKATEBOARD GRAPHICS

WEB SITES: VARIOUS PROJECTS

COLLATERAL: CATALOG AND BROCHURE DESIGN

SNOWBOARD MAGAZINE : EDITORIAL ILLUSTRATION
ILLUSTRATION: VARIOUS PROJECTS
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bts it here

THE PROCESSOUPSRAPHIX

We have a simple way of starting every new project and relationship, we call it THE PROCESS.
1. Listen: Listen to clients needs and goals

2. Research: Research the company, industry, and their competitors

3. Strategize: Formulate a plan of attack for the projects

4. Execute: Execute the plan through design, production, and maintenance

5. Refine: Refine designs according to client’s feed back.

6. Market: Take new ideas to market and deliver to the consumer.

LISTEN

RESEARCH

- LISTEN TO THE CLIENT
-RESEARCH COMPANY, INDUSTRY, & COMPETITORS

7

STRATEGIZE

-FORMULATE A PLAN

EXECUTE

-EXECUTETHEPLAN ========cccccoc-

- DESIGN
- PRODUCTION

- MAINTENANCE

%

MARKET CONSUMER

- MARKET NEW CAMPAIGN & DESIGN. - FINAL DESTINATION / THE CONSUMER
- DELIVER TO THE CONSUMER

REFINE

--------------- > -REFINE CLIENT CHANGES /;7’”; oy povi —>




WE GOULDN’T CONTAIN <

CSTTIRESAD / DIRT WHEELS MAGAZINE

OURSELVES ANY LONGER
2005 AMA SUPERCROSS CHAMPION. 2005 AMA THE NEW SSRAIREE S HAY € ARRIVED
MOTOCROSS CHAMPION. 2005 WORLD SUPERCROSS -
CHAMPION. 2005 MOTOCROSS DES NATIONS CHAMPION.
2005 U1.S. OPEN OF SUPERCROSS CHAMPION. 2006 AMA
MN CHAMP. 2006 SUPER K CHAMP. MOST CAREER WINS
IN MX/SK: 143. MOST CAREER AMA NATIONAL WINS: 95. ;
MOST CAREER 250/450 NATIONAL WINS: 80. MOST ! 5 4 ¢ . e
SH/MK WINS IN A SEASON: 23. MOST NATIONAL WINS IN [ A X WE DESIGN THEM |

RICKY STATOR AD / QUAD MAGAZINE
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Thanen

. RIDE NORACUP 2007 THEMAKING OF INS/

DIRT WHEELS « DECEMBER

2008

QUAD OFF-ROAD MAGAZINE

24, MOST NATIONAL MOTO WINS IN A ROW: 25. MOST SK
WINS IN 2 SEASONS: 235. MOST MX WINS IN 2 SEASONS:
24, MOST AMA NATIONAL MK TITLES IN A ROW: 10. MOST
CGAREER AMA NATIONAL MK TITLES: 10. MOST CAREER MX
AND SN TITLES: 15. MOST LAPS LED IN A SERIES: 352.
MOST POINTS IN A SERIES: GOD. MOST US OPEN OF SK
WINS: 3. TWD PERFECT NATIONAL MX SERIES [24 0UT OF
24 WINS). THREE UNDEFETED NATIONAL MX SERIES (12
OUT OF 12 OVERALL WINS). ONLY PERFECT 125 REGEIONAL
SK SEASON: 8 FOR 8 IN 1398. ONLY RIDER TO WIN AMA
MN TITLES ON 3 DIFFERENT BRANDS. ONLY RIDER TO WIN
AMA SX TITLES ON THREE DIFFERENT BRANDS. m

A ROW: 27. MOST NATIONAL MOTD WINS IN A SEASON: 3 . WETESTTHEM |
S 2 i \ Y  WERAL EM

MOTOWORKS AD / DIRT WHEELS MAGAZINE

'07 SUZUKI GSX-R1000 FIRST RIDE « 600 C

" NI 'SUZUKI HAVABUSAS |

DC SHOES AD / RACERX MAGAZINE

'SNOUJBOARD#ZE.. VOLUME 03

NEW Fastwa
Flak Shields

CSTTIRES AD / MOTOCROSS ACTION MAGAZINE

(HENGSHIN TIRE- &
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PRO MOTO BILLET AD / DIRTRIDER MAGAZINE
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PREMIUMV-TWIN EXHAUST
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ROADHOUSE AD / DRAG MAGAZINE

DC SHOES AD / TWMX MAGAZINE

MAXXIS AD / CRAWLER MAGAZINE

. ., AUGUST 2009 v

sskateboard MAG
: RACEANE JAN 2010 VOLUME 13 Noi MX OF
. TRANSWORLD MOTOCROSS | JANUARY 2010 | 2010 250 SHEC ;
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CASESTUDY

AGAINST THE DEADLIEST
OF ELEMENTS

—~

#1IN THE WORLD

DESIGN COMP #1

rbonate
Y

« Advanced Pol posite Shell: Lonary design with
wnique integrated visor. Lightweight, superior fit and comfort using
advanced CAD technology.

* “ACS"” Advanced Channeling ventilation System: Full front to back
airflow flushes heat and humidity wp and out.

* SilverCool” Interior: Moisture-wicking and odor-free interior with advanced
silver anti-bacterial fabric. Comfortable, removable and washable.

* Ultra Conmfort Chin Strap: ble and washable Sil L fabric
chin strap covers for all-day comfort.

* Large Eye Port: For maximum visibility and superior goggle fit.

* Visor Shield: Pivoting visor extension ca be pulled down. to block the
sun when needed (patent pending).

* SNELL/POT Approved
#1INTHEWORLD | 775
HJCHELMETS.COM
" ’ e

WORKING WITH SOUP

“The Soup group has a very distinctive way of bring cool and hip

to fruition without skipping a beat....choosing Soup for our ad and
helmet graphics was a no brainer.”

FINAL VENOM AD & VENOM HELMET GRAPHICS
THE PROCESS: HIC HELMETS

ARTDIRECTION  HEVETRAPHCS PHOTOSHOOT ~ ADVERTISING

A -'71
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DESIGN COMP #3

2009 MARKETING CAMPAIGN :



DESIGNED EXCLUSIVELY BY SOUP
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‘U.S. MARINE CORPS

MCRD - Marine Corps Recruiting
Depot located in San Diego, CA
has relied on SoupGraphix to
design an intimidating yet fun
campaign theme for the Boot
Camp Challenge. Each year has
been abuilding process in which we
explore new, exciting ideas to bring
more participants to the event.

s2222- UNITED STATES
MARINE CORPS

™ g

’ m DIEGO =
= BOOTCAMP
g e @HALLENGEZOW

DY I T e R STy ;;.x-‘-..
RS SATURDAY, 6TH OCTOBER 2007 = RACE STARTS AT 9:00AM
3 MILE OBSTACLE RUN = FEATURING OBSTACLES USED By MARINE RECRUITS

i

= RACE STARTS AT 2AM
REGISTER AT BOOTCAMPCHALLENGE.COM = RACE CLOSES AT 3,000 PARTICIPANT 3MILE OBSTACLE RUN X FEATURING OBSTACLES USER BY MARINE RECRULTS:

CATEGORIES: INDIVIDUAL - 3-PERSON TEAM - S-PERSON TE AM " REGISTER ® BOOTCRAMPCHALLENGE.COM * RESERVE.YOUR SPOT, REGISTER EARLY,

SR Gpint Y e

sprint Y

SATURDAY, SEPTEMBER 26TH 2009

RACE STARTS AT 9AM

@ B(][]T[ AMPCHA .
CATEGORIES: INDIVIDUAL / 3 PERSON TEAM /5 PERSON TEAM

MCRD.BGO AMP A AD-CAMPAIG] D AR 009 . MICRD BOO AMP ANREN RD.GCAMPAIGN AND NT-MARKETING 2¢
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CASESTUDY ™%

MAXXIS TIRES b .

A strong bond between two like-
minded companies. Maxxis Tires
needed a design team to keep up
with their ever growing presence
in the motorsports realm. We
stepped up to the plate and
presented designs that match
their attitude, products and
image just perfectly.
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'ZILLA : RAZR

'WATCH BILL BALLANCE AS HE GOES &S o » " LIGHTWEIGHT DESIGN FOR GUICK ACCELERATION T

FORHS T CHAMPONSHE O EMAXXISD> W7 et s e N> e
MAKKSRZRTIRES. === | & <7/ STIONG LY RATIG TOENOURE YOUR BACKCOUNTRY ADVENTURES Sl 8 NS>
uuuuuuuuuuuu ation on Maxss tires visit your local dealer today. I ¢ ” MAXXIS.COM For more information on Maxds tires visit your local dealer today. T e
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WORKING WITH SOUP AALRBLEN 1400 15'S2ES - 7
“Soup s always able to take the little bit of material we give them
and create first-class ad concepts and layouts. Not to mention how
easy they are to work with and how well they know our market”

MAXXIS 2008/2010 ATV ADS
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MAXXIS 2009/2010 AUTO & STREET BIKE ADS

IN 2007 CHRIS FORSBERG STORMED FORMULA D
TAKING 3 PODILIMS, 2 WINS, SECOND PLACE OVERALL
AND WAS NAMED —_ e 3

-

FOR THE BEST PERFORMANCE
IN EVERY TERRAIN, CHODSE
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FINAL FLOW 2010 IDENTITY

| FLOW SNOWBOARDING

| When FLOW asked us to redesign 40% 40%
their  corporate identity, we
jumped at the chance. Being
snowboarders ourselves, we S ALY EI
know what their customers are SNOWBOARDING
looking for. The response from the 80% 80%
’%ﬁdentlty redesign and new hoard
graphics has been awesome.
r l CMYK CMYK
SR ... = 2 CYAN 000 CYAN 095 CYAN 000 CYAN 000
; (@Hm g ' MAGENTA 000 MAGENTA 000 MAGENTA 048 MAGENTA 000
W4 SnowsoRroine g YELLOW 000 YELLOW 100 YELLOW 100 YELLOW 100
2 BLACK 000 BLACK 027 BLACK 000 BLACK 000
RED 035 RED 000 RED 28 RED 255
GREEN 031 GREEN 031 GREEN 151 GREEN 242
BLUE 032 BLUE 063 BLUE 029 BLUE 029
ICON SECONDARY ICON ICON/TYPE LOGO
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SoupGraphix are experts in the process of creating prufe§sional designs witha multi-

tude of applications. From our re-branding to working directly with our pro athletes to
create signature products, Soup is on top of every detail and they delivered.

DAN WATTS- Creative Director - FLOW SNOWBOARDS
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FINAL BIRDHOUSE 2009 IDENTITY

BIRDHOUSE : i .
- Inacalculated redesign of the brand, . g A A
~ SoupGraphix has worked closely with- s
i Tony HawK's skateboard company to BLACK 60% O
ring them back up to speed. Starting = i
from scratch, we first redesigned w0
their corporate identity. Next was 80% 80%
the magazine ads and website :
design. Soup handles almost all of i
K ;;.thei_r complete markeﬁn_g plan, from g
Iﬂghm B e CYAN 000 CYAN 075 CYAN 000
S MAGENTA. 000 MAGENTA 000 MAGENTA 000
& 3’]{0‘-‘0{“ YELLOW 000 YELLOW 007 YELLOW 000
BLACK 000 BLACK 000 BLACK 061
RED 035 RED 000 RED 126
GREEN 031 GREEN 188 GREEN 128
BLUE 032 BLUE 228 BLUE 131
PRIMARY LOGO TYPE
g
2l
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7
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SKATEBOARDS

SKATEBOARDS
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ICON/TYPELOGO ICON SECONDARY ICON
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BIRDHOUSE 2009 - 12 MONTH AD CAMPAIGN, ILLUSTRATION, AND WEBSITE DESIGN

SKATEBOARDS.COM
OH NINE:

BIRDHOUSE

SKATEBOARDS.COM
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GRENADE GLOVES

A not-so-new action sports
powerhouse, Grenade Gloves has
come to rely on SoupGraphix for
a majority of their apparel design
needs. Creating new exciting
patterns and eye catching t-shirt”
designs is our forte.
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CASESTUDY

. ELEMENT

& Working with one of the largest

[ skateboard companies in the
business for the last two years
made us raise the bar. We tackled
every project thrown at us. Our
illustration and design work for
both tshirt and board graphics has
helped Element stay aleader in the

' skateboard industry.

;e

= element@

AFTER PURCHASE THIS DESIGN WAS RETURNED BY 20
DIFFERENT SHOPS / CUTE AND CONTROVERSIAL
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CASESTUDY

SHIFT RACING

When one of the biggest names
in the motocross industry needs
innovative ideas for both their
street and MX gear campaigns,
they turn to us. Having helped
with almost every facet of their
marketing campaign, we have
become their new right hand.

ONIDVY L4IHS SOIHAVD LONAodd



< WIL HAHN
SHIFT FACTION / UNCLE SAM GEAR

ONIDVY LHIHS Si)lHdVHE) 1oNnaoid

=
: R\ \
SHIFT AGENT BOLTS HELMET ‘ SHIFT RIOT GOLD HELMET 3 \ SHIFT RIOT UNCLE SAM HELMET
SHIFT SKULL JERSEY / STRIKE PANTS SHIFT BURST JERSEY / BURST PANTS ¢ SHIFT UNCLE SAM JERSEY / UNCLE SAM PANTS

= a7




SHIFT 2009/2010 MX AD CAMPAIGN

BURST COLORWAY

YELLOWI

SHIFTMX.COM

SHIFTMX.COM

S

1ERIE K LEATHER JACKET

Leather Jackets aren't just for bearded biker dudes.
The pinnacle of fashion and function is what the Vertex Leather jacket is all about.

« 1.2-1.4mm premium grain leather for superior abrasion resistance and comfort.
« Aggressively articulated race design for superior performance in the race position.
* Removable CE approved shoulder and elbow armor forimpact protection
« Duel layer leather and additional padding in key areas for added protection
« Aero hack hump for wind resistance and added protection.
« TPR/Mesh shoulder intake vents plus perforated leather panels throughout for
added airflow and circulation.
« Leather accordion panels in key flex areas for unrestricted movement, while
retaining abrasion resistance.
* Removable/Washable thermal vest liner
 FulHength and short waist connection zipper for attachment to compatible
SHIFT pants
« Reflective black piping integrated into numerous seams for greater night
visihility. e B4
« Internal chest pockets for safer storag yn,urwgllet, cgll or personal items

. 20

SHIFT2009/2010 STREET AD CAMPAIGN

ONIDVY L4IHS ONISILIIAAVY
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1 "‘of the skateboard industry’s- *

k sheep, Mystery, entrusted

offtop-notch design work. We were

alﬁe to mimic their style with ease

_aswell as elaborate on their ideas
< with our own creative ability.
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HOME  ABOUTUS  MOTORCYCLES  WHERETORIDE  FORUMS  PPE  EVENTS

SEMPER RIDE TV

USMCINFO__ LINKS

Ml E
b

MES

SEMPERRIDE.COM

SEMPER RIDE VIDEOS

| FULL SERVICE PROFESSIONAL

CUSTOMIZE ONE OF OUR PRE-BUILT SYSTEMS

X-1000

X-5000

1ODYCS . pryps

T —

Welcome)to Winfield Development
10 for your st Winfeld Doyelert o Fomodelog
T e o ste nforaive and Rl 1 your bagning =
o o e -

sosing the ight Contracor s the mast mparant art of he remadeing
Ch q zh  Beval as developed a team of Remodeling mees
ieng e 1 have deereres i o

§ ( MANCE @Kﬂmﬂ%& 4
et ‘*“**6%‘9’*9’5" 4 b

’é‘ wwmwmmﬁeﬂ““

uq@gwwp NEW oo NEW
2009 CHEVY SILVERADO /
Nasels

5

STEVENESSER

2010 GHC Diesel

AVALABLE PROPERTEES _ SALES & LEASNG TEAM
SURF - SKATE - STYLE

o K itcrrr?-
gl e Sy (TR
PRODUCTS NEWS HISTORY TECHNICAL CONTACT US

7607870034

¥. g 2 e LT X
|BUY 2 SHIRTS, GET 1 FOR 50% OFF

- ="

HONDA - XR6S0R

RICKY STATOR
STATOR REWINDS

FIND OUT MORE
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-ROADHOUSE 2009 CATALOG

-MOTOWORKS 2009 CATALOG

-PROMOTO BILLET 2009 / 2010 CATALOG

-RIZE INDUSTRIES 2008 CATALOG

-0SIRIS 2008 WOMENS CATALOG

-HARDSTYLE 2008 BROCHURE

-PRINT INDUSTRY ASSOCIATION 2007 EVENT BROCHURE

SEATVMAGAZINEE

v

DIRTWHEELS-MAGAZINE

“...LOOKS, WORKS AND SOUNDS GREAT- SIX HORSEPOWER INCREASE AS
WELL AS A DEEP THROATY SOUND." *...VERY EASY TO INSTALL, AND IT EVEN
MOUNTED UP BETTER THAN THE STOCKER"

SPONSORSHIP OPTIONS

PLACEMENT
PROGRAM

© SPONSORSHIP EXAMPLES

sponsons

Sponsors:

+ sponsons

“THE SOUND OF THE PIPE IS
RTH THE.JRICE ALONE."
SLIGHTNING-FAST THROTTLE
RESPONSE, AN ALMOST UN-
LIMITED REV RANGE, AND
POWER TO PULL TALLER
GEARS MUCH ek

MOTOWORKS 2009 SPONSORSHIP PACKAGE:
8 PAGE BROCHURE FOLDER

4 RIDER CARDS

3 RIDER POSTERS

JOSH FREDERICK

SHIOMOLOW N9ISTA DOTVIVI
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